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ABSTRAK 

Pada jaman yang sudah berkembang ini, setiap orang sudah dituntut untuk 
bisa membuat bisnis yang unik ataupun yang sesuai dengan keinginan pasar, salah 
satunya adalah industri di bidang makanan dan minuman dan yang sangat 
menjamur saat ini adalah coffee shop. Dilihat dari trend bisnis di kota Bandung, 
coffee shop cukup mengalami peningkatan dari awal 2016 sampai awal tahun 
2019. Berdasarkan fenomena tersebut, objek penelitian yang diambil dalam 
penelitian ini adalah Humanity Coffee. Kemudian dilakukannya preliminary 
research oleh penulis melalui observasi, kuesioner dan wawancara terhadap gejala 

yang ada. Preliminary research yang dilakukan bertujuan untuk mengamati 
jumlah transaksi yang terjadi selama satu minggu di Humanity Coffee dan penulis 

membandingkannya dengan Aisberg Coffee yang berlokasi di dekat Humanity 
Coffee, dan didapat hasil bahwa dalam satu minggu didapat 29 transaksi di 
Humanity Coffee dan 181 transaksi di Aisberg Coffee, dikarenakan sebagian 
responden cenderung mengatakan store atmosphere dan service quality yang 
kurang membuat mereka nyaman. 

Penelitian yang dilakukan bertujuan untuk mengetahui pengaruh store 
atmosphere dan service quality terhadap niat beli ulang di Humanity Coffee. 
V ariabel independen (X) yang digunakan dalam penelitian ini yaitu variabel store 
atmosphere dan service quality. Sedangkan variabel dependen (Y) yang 
digunakan dalam penelitian ini yaitu niat beli ulang. 

Metode yang digunakan dalam penelitian ini yaitu metode deskriptif dan 
eksplanatori. Pengumpulan data dilakukan dengan cara observasi, wawancara, 
studi literatur dan kuesioner yang disebarkan kepada 200 orang responden dengan 
menggunakan metode judgement sampling, yaitu hanya responden yang pemah 

datang dan membeli di Humanity Coffee. Teknik analisis data yang digunakan 
yaitu analisis deskriptif dan Multiple Linear Regression untuk mengetahui 
pengaruh masing-masing variabel store atmosphere dan variabel service quality 
terhadap variabel niat beli ulang. 

Hasil penelitian menunjukan bahwa variabel store atmosphere dan service 
quality berpengaruh secara signifikan dan positif terhadap niat beli ulang. Besar 
pengaruh masing-masing variabelterhadap niat beli ulang yaitu variabel store 
atmosphere sebesar 0,344 dan variabel service quality sebesar 0,440. 

Kata Kunci : store atmosphere, service quality, niat beli ulang, Humanity Coffee. 



ABSTRACT 

At the time of the already developed it, everyone's been sued to be able to make 
unique business or in accordance with the wishes of the market, one of them is the industry in 
the field of food and drink and a very current mushrooming is a coffee shop. Judging from the 
trend of business in the city of Bandung, the coffee shop is quite experienced an increase 
from early 2016 until earlier in the year 2019. Based on such phenomena, objects taken in 
this research is Humanity Coffee. Then he did preliminary research by the author through 
observation, questionnaires and interview against existing symptoms. Preliminary research 
undertaken aims to monitor the number of transactions that occurred during a single week in 
the Humanity of the Coffee and the author compared it to Aisberg's Coffee located near 
Humanity Coffee, and obtained results that in one Sunday gained 29 transactions in Humanity 
Coffee and 181 transaction in Aisberg Coffee, because most respondents tend to say the 
ambiance of the store and the service quality is lacking to make them comfortable. 

Research aims to know the influence of atmosphere and quality service of intentions 
to buy back on Humanity Coffee. The independent variable (X) used in this study i.e. the 
variable service quality and store atmosphere. While the dependent variable M that is used 
in this study i.e., intention to buy. 

Methods used in this research is descriptive method and eksplanatori. Data collection 
is carried out by means of observation, interviews, literature studies and a questionnaire 
distributed to 200 people respondents by using method of judgement sampling, i.e. only 
respondents who have ever come and buy Humanity Coffee. Technique of data analysis used 
i.e. descriptive analysis and Multiple Linear Regression to find out the influence of each 
variable and variable quality store mood of service to a variable purchase intentions. 

Research results show that the dimension of the service quality and store atmosphere 
effect significantly and positively against the intention to buy. The great influence of each 
variable against the intention to buy. the variable store atmosphere amounted to 0.344 and 
variable service quality of0.440. 

Keywords: store atmosphere, service quality, intention to buy, Humanity Coffee. 
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