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CHAPTER IV 

 
 

CONCLUSION 

 

4.1 Conclusion 

 To provide an insight on the crisis management strategy adopted by Horison 

Hotels Group, the researcher interviewed one of the key people within the company. 

To maintain confidentiality, this research was conducted using a pseudonym. The 

interview was conducted with Ms. Sofia Luna (pseudonym), one of the general 

managers at Horison Hotels Group. Ms. Luna's important role in the company 

provided a great perspective regarding the company's crisis strategies used to 

effectively manage the crisis. 

The COVID-19 pandemic is indeed the reason for the decline in revenues 

that has negatively impacted the tourism industry in Indonesia, one of the economic 

pillars. A significant drop in the number of tourists and travel restrictions has led to 

a decline in sales, resulting in the closure of most businesses in the hospitality sector 

in Indonesia. Horison Hotels Group, a leading hotel chain in Indonesia, was able to 

survive and remain competitive even after the COVID-19 pandemic broke out in 

Indonesia. This study is hoped to provides useful insights on effective crisis 

management strategies that can be adopted by hospitality businesses when they 

encounter similar crises in the future. 

 

Figure 4.1 Stages of Crisis Management 
Source: Modified from Coombs (2019) 
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Referring to the figure above, based on the framework from Coombs (2019), 

the explanation below is the result of crisis management carried out by Horison 

Hotels Group before, during, and after the pandemic caused by COVID-19: 

 

1. Pre-crisis 

Horison Hotels Group actions to prevent and detect a potential crisis 

is by having Standard Operational Procedures designed to deal with general 

crisis and force majeure conditions before the COVID-19 pandemic 

occurred. However still remains a critical gap in Horison Hotels Group's 

overall crisis management detection and prevention, namely, the lack of a 

well-developed contingency strategy that involves various types of crisis 

disruptions. The history of pandemics, including previous viral outbreaks 

such as avian flu, indicates a repeatable character of these health crises. This 

history underscores the need for businesses, especially in the hospitality 

sector, to develop comprehensive contingency plans that go beyond 

immediate detection and prevention measures.  

However, it is also important to recognize that the COVID-19 

pandemic is a new and massive type of crisis that no one has ever predict. 

The ways to manage and minimize its impact are also still uncertain during 

the initial stages of the pandemic, so it would be understandable if Horison 

Hotels Group faced challenges in determining the right preparations. But 

this also highlights the necessity for business to develop flexible well-

defined contingency strategy that can adapt to different types of crises, 

including the unexpected crisis to provide a more resilient foundation for 

the future. This approach will not only enhance rapid response to 

unpredictable incidents, but also ensure long-term stability and operational 

continuity. 

 

2. Crisis 

The actions taken by Horison Hotels Group during the crisis 

recognition stage, such as, renewing their Standard Operational Procedures 
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following the government's recommended health protocols and launching 

the “'Don't Cancel Postpone” and “Fight Corona” campaigns on social 

media show their proactive actions to maintain guest engagement and 

reassure guests of the safety precautions in place. Meanwhile, the actions to 

fix the crisis taken by Horison Hotels Group including termination of daily 

worker employees, implement a shift system for employees, activate the 

results of employee training programs, cutting employee incentives, 

adopting a “saving energy” strategy, reduction in room prices, conducting 

“book now stay later” promotions to ensure occupancy when the situation 

began to improve, and providing delivery services from hotel restaurants. 

These actions not only enabled them to stabilize their operations during 

difficult times, but also strategically positioned them to effectively recover 

when conditions improved. 

3. Post-crisis 

The normalization stage carried out by Horison Hotels Group after 

the COVID-19 pandemic began to subside was the adaptation of the drastic 

increase in demand for accommodation, optimizing marketing strategies to 

carry out postponed events and meetings, holding giveaways to celebrate 

special days, conducting “work from horison” package promotions with 

special prices, optimizing the marketing of unique selling points of the 

hotel, and a launch of a new branch with the concept of nature.  

As for future planning stages, the hotel believes that by 

implementing a sustainable system of its operations Horison Hotels Group 

will be able to survive through the crisis in the future. However, it is obvious 

that Horison Hotels Group still lacks comprehensive future planning. 

Although they are aware that they tend to falter initially during a crisis and 

then adapt and recover, it would be wiser for the hotels to have firm 

contingency plans in place to prevent initial instability. By anticipating 

potential crises and prepared well, Horison Hotels Group can minimize 

disruptions, ensuring that they do not experience significant setbacks before 

adapting to new challenges 
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Figure 4.2 Post-Pandemic Transformation of the Tourism Industry 

Source: Modified from Oguz (2022, pp. 299-307) 

 
In addition, referring to the figure above, based on the Oguz (2022) 

framework, the researcher wants to see a comparison regarding the 

adaptation of sustainability principles, digitalization and technology, as well 

as the rise in ecotourism activities carried out by Horison Hotels Group in 

the period before and after the COVID-19 pandemic, which shows the 

following results: 

1. The COVID-19 pandemic did not significantly affect the adaptation of 

sustainability principles after the COVID-19 pandemic. Overall, Horison 

Hotels Group's adaptation of sustainability principles shows that they are 

able to strengthen their commitment to sustainability. While there is no 

specific strategy in place to continue the achievement of sustainability 

principles, the efforts made so far such as the kids activity program at 

Horison Green Forest, which uses dry leaves as a replacement for paper and 

the implementation of a paperless system through digital reports in Horison 

Hotels Group have had a significant positive impact.  

2. The COVID-19 pandemic has impacted the principles of digitalization and 

technology at Horison Hotels Group. The initiative to launch the new 

feature of myhorison.chat, not only improves operational efficiency and 

convenience for guests, but also strengthens Horison Hotels Group's 

commitment to continuously innovate and provide the best service. With 

the enhancement of technology and digitalization, Horison Hotels Group 

ensures that they are able to adapt to the low-touch characteristics. 
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3. The COVID-19 pandemic has greatly affected the adaptation of the 

principle of the rise in eco-tourism in Horison Green Forest. The actions 

taken by Horison Green Forest after the COVID-19 pandemic significantly 

support the sustainability and ecological balance. Initiatives such as 

environmentally friendly kid activities, yoga programs and urban farming 

demonstrate Horison Hotels Group's commitment to eco-tourism. 

 
4.2 Recommendations 

Based on the conclusions that have been elaborated previously, the 

researcher will provide several recommendations as follows: 

1. Horison Hotels Group should develop a more comprehensive and detailed 

contingency strategy to deal with future crises. Considering the unexpected 

impact of the COVID-19 pandemic on the tourism and hospitality industry, 

it is clear that future crises could take many forms. These crises could be 

global pandemics, natural disasters, economic recessions or political 

instability threats or other unexpected events that disrupt business 

operations. The contingency strategy can include detailed plans for financial 

management during a crisis, or scalable operational protocols that can adapt 

to different types of disruptions. In addition, Horison Hotels Group needs 

to have a clear and proactive plan of action to mitigate the impact of a crisis 

situation, rather than simply waiting and watching for the unfolding 

developments. With a more structured and prepared strategy, Horison 

Hotels Group can be more resilient and responsive to navigate future 

challenges effectively. 

2. Besides developing digitization and technology for guest satisfaction, 

Horison Hotels Group also needs to improve digitization and technology in 

its business operations to be more efficient. For example, Horison Hotels 

Group can implement automation of the check-in and check-out process that 

allows guests to perform these procedures independently through mobile 

applications or by providing digital tap machines, room equipped with 

Internet of Things devices that can automatically adjust temperature and 
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lighting according to guest preferences. A 360-degree virtual tour display 

to provide all-round information on hotel facilities. This implementation not 

only offers guests greater convenience but also hotels efficiency. 

3. Horison Hotels Group may continuously strengthen their commitment to 

sustainability by developing specific strategies that focus more on such 

aspects as waste management, energy saving, and environmental protection. 

Hotels can also use recyclable materials such as eco-friendly packaging 

products, bathroom amenities made from recycled materials, and furniture 

made of sustainable materials. 

 

4.3 Implications 

Based on the conclusions and recommendations explained by the 

researcher, there are implications when business, especially the hospitality industry, 

implement the research results and recommendations when a pandemic occurs as 

follows:  

- Improved Contingency Strategy, having a clear plan for crisis management 

allows business to respond quickly and effectively to unexpected events. 

This can enhance the company's reputation for reliability and preparedness. 

By ensuring adequate financial reserves as a contingency strategy, 

businesses can maintain operational continuity even during a severe crisis. 

This financial stability not only protects the company's assets but also 

protects the workforce and supports community stability. By having stable 

finances during times of crisis, companies can continue to develop new 

innovative programs to attract customers so that they can boost sales during 

the crisis. 

- Strengthening Commitment to Sustainability, by adopting sustainable 

practices may differentiate the business from competitors, thus attracting a 

niche market of environmentally-conscious travelers, this niche market may 

increase the business market share and reputation as the responsible and 

forward-thinking brand.  



94 

 

- Advancing digitization and technology in operations, the use of mobile 

applications and digital tap machines for self-service procedures reduces 

waiting times and minimizes physical interactions; this is especially 

beneficial for future crises like the COVID-19 pandemic. Attract tech-savvy 

travelers who value innovation and convenience. Valuable data on guest 

behaviors and preferences to improve services.  



95 

 

REFERENCES 

Ahmed, M. G., Sadaa, A. M., Alshamry, H. M., Alharbi, M. A., Alnoor, A., & 

Kareem, A. A. (2023). Crisis, Resilience and Recovery in Tourism and 

Hospitality: A Synopsis. In A. Hassan, A. Sharma, J. Kennell, & P. Mohanty 

(Eds.), Tourism and Hospitality in Asia: Crisis, Resilience and Recovery 

(pp. 3-19). Springer Nature Singapore. 10.1007/978-981-19-5763-5_1  

Albab, A. U., Salsabila, S. N., & Anshori, M. I. (2023, August). SUSTAINABLE 

BUSINESS EXELANCE. 1(4), 113-130. https://doi.org/10.54066/jikma-

itb.v1i3.467  

Arifin, D. (2020, December 29). Ketua Satgas: Hotel Karantina Bagi Penumpang 

Pesawat Dari Luar Negeri Dapat Dibuka untuk Umum. Badan Nasional 

Penanggulangan Bencana. Retrieved May 27, 2024, from 

https://bnpb.go.id/berita/ketua-satgas-hotel-karantina-bagi-penumpang-

pesawat-dari-luar-negeri-dapat-dibuka-untuk-umum 

Asmarini, W. (2023, April 14). Alert! Kasus COVID-19 di Indonesia Melonjak 

Tembus 1.000! CNBC Indonesia. Retrieved Oktober 27, 2023, from 

https://www.cnbcindonesia.com/news/20230414212143-4-430135/alert-

kasus-COVID-19-di-indonesia-melonjak-tembus-1000 

Badan Pusat Statistik (2021). ISSN: 0216-5015 Tingkat Penghunian Kamar Hotel. 

2021. Jakarta : BPS-Statistics Indonesia 

Carroll, A. B., Brown, J., & Buchholtz, A. K. (2017). Business & Society: Ethics, 

Sustainability & Stakeholder Management (10th ed.). Cengage Learning.  

Centers for Disease Control and Prevention. (2023, March 15). CDC Museum 

COVID-19 Timeline | David J. Sencer CDC Museum. CDC. Retrieved 

October 27, 2023, from 

https://www.cdc.gov/museum/timeline/COVID19.html 



96 

 

Creswell, J. W. (2013). Qualitative Inquiry and Research Design: Choosing Among 

Five Approaches (3rd ed.). SAGE Publications. 

Creswell, J. W., & Creswell, J. D. (2018). Research Design: Qualitative, 

Quantitative, and Mixed Methods Approaches (Fifth ed.). SAGE 

Publications. 

Dar, H., & Kashyap, K. (2023). Indian Medical Tourism: COVID-19 Situation, 

Planning and Reviving Approaches. In A. Hassan, A. Sharma, J. Kennell, 

& P. Mohanty (Eds.), Tourism and Hospitality in Asia: Crisis, Resilience 

and Recovery (pp. 97-111). Springer Nature Singapore. 10.1007/978-981-

19-5763-5_1  

Darwinism | English meaning - Cambridge Dictionary. (n.d.). Cambridge 

Dictionary. Retrieved May 18, 2024, from 

https://dictionary.cambridge.org/dictionary/english/darwinism 

Dewan Perwakilan Rakyat Republik Indonesia. Undang-Undang (UU) Nomor 10 

tahun 2009 tentang Kepariwisataan. LL Sekretariat Negara No.4966. 

Jakarta.  

Emily, F., Brooks. (2023). Adaptation strategies for survival of hotel business 

entrepreneurs in Chiang Mai to COVID-19 situation in 2020.   doi: 

10.58837/chula.the.2020.256 

Fadli, R. (2023, June 22). Begini Kronologi Virus Corona Masuk Indonesia. 

Halodoc. Retrieved Oktober 27, 2023, from 

https://www.halodoc.com/artikel/begini-kronologi-virus-corona-masuk-

indonesia 

Farraas, Muhammad, Hendroyono., & Neni, Yulianita. (2022). Manajemen Krisis 

Hotel Aston Kartika Grogol. Bandung Conference Series Public Relations, 

2(1) doi: 10.29313/bcspr.v2i1.696  



97 

 

Gumilang, G. S. (2016). Metode penelitian kualitatif dalam bidang bimbingan dan 

konseling. Jurnal fokus konseling, 2(2).  

Hennink, M., Hutter, I., & Bailey, A. (2020). Qualitative research methods. Sage 

Heaton, J. (2022). “*Pseudonyms Are Used Throughout”: A Footnote, Unpacked. 

Qualitative Inquiry, 28(1), 123-132. 

https://doi.org/10.1177/10778004211048379 

Heriyanto. (2018, November 22). Thematic Analysis sebagai Metode Menganalisa 

Data untuk Penelitian Kualitatif | Heriyanto | Anuva: Jurnal Kajian 

Budaya, Perpustakaan, dan Informasi. Ejournal Undip. 

https://ejournal2.undip.ac.id/index.php/anuva/article/view/3679  

Hubungan Masyarakat, Kementerian Sekretariat Negara Republik Indonesia. 

(2023, June 21). Pemerintah Putuskan Indonesia Masuki Masa Endemi. 

Kementerian Sekretariat Negara. 

https://setneg.go.id/baca/index/pemerintah_putuskan_indonesia_masuki_

masa_endemi 

Indrianto, A. T. L., Kristama, B., & Sugito, S. (2020). THE CHANGING 

BEHAVIOR OF HOTEL GUEST DURING PANDEMIC COVID 19: 

CASE OF SURABAYA HOTELS. International Conference of Business 

and Social Sciences, 1(1). Retrieved from 

https://debian.stiesia.ac.id/index.php/icobuss1st/article/view/11 

Irianto, A., Jumail, M., & Rosida, L. (2021). PENERAPAN MANAJEMEN 

KRISIS PADA HOTEL THE OBEROI LOMBOK DI MASA PANDEMI COVID-

19. Journal Of Responsible Tourism, 1(2), 133-140.  

JDIH Kemenko Bidang Kemaritiman dan Investasi. (2023, September 20). Keppres 

17/2023: Berakhirnya Status Pandemi COVID-19 di Indonesia. 

https://jdih.maritim.go.id/berita/keppres-172023-berakhirnya-status-

pandemi-covid-19-di-indonesia 



98 

 

Kamarudin. (2020, April 03). PHRI: 1.139 Hotel Tutup Sementara Per 1 April 2020 

Dampak Pandemi Corona COVID-19. liputan6.com. 

https://www.liputan6.com/lifestyle/read/4218943/phri-1139-hotel-tutup-

sementara-per-1-april-2020-dampak-pandemi-corona-covid-19?page=3 

Kemenparekraf & Bareparekraf. (2021, August 18). Tren Pariwisata Indonesia di 

Tengah Pandemi. Kementerian Pariwisata dan Ekonomi Kreatif. Retrieved 

October 21, 2023, from https://kemenparekraf.go.id/ragam-

pariwisata/Tren-Pariwisata-Indonesia-di-Tengah-Pandemi 

Kemenparekraf & Bareparekraf. (2021, Oktober 1). Buku Tren Pariwisata 2021. 

Kementerian Pariwisata dan Ekonomi Kreatif. Retrieved October 21, 2023, 

from https://www.kemenparekraf.go.id/pustaka/Buku-Tren-Pariwisata-

2021 

Kementerian Kesehatan (Kemenkes) RI. (2020, April 14). Penetapan Pembatasan 

Sosial Berskala Besar (PSBB) di Sejumlah Wilayah di Indonesia. Pusat 

Krisis. https://pusatkrisis.kemkes.go.id/penetapan-pembatasan-sosial-

berskala-besar-psbb-di-sejumlah-wilayah-di-indonesia 

Kementerian Keuangan Republik Indonesia. (n.d.). Pengaruh COVID-19 Atas 

Kondisi Sosial Ekonomi di Indonesia. Website PEN. Retrieved Oktober 27, 

2023, from https://pen.kemenkeu.go.id/in/page/pengaruhCOVID 

Lumaksono, G. (2013). STRATEGI ADAPTASI MASYARAKAT DALAM 

MENGHADAPI KEKURANGAN AIR BERSIH (Studi Kasus di Kampung 

Jomblang Perbalan Kelurahan Candi Ke. 

https://lib.unnes.ac.id/17888/1/3401409002.pdf  

Mahfudz, A. H. (2018). Mengkaji Manajemen Krisis di Indonesia. Deepublish. 

Mahardhani, A. J. (2022). In F. Sukmawati (Ed.), Metodologi Penelitian Kualitatif 

(pp. 137-147). Pradina Pustaka. 



99 

 

Mahmud, A. (2016). ADAPTASI SEBAGAI STRATEGI BERTAHAN HIDUP 

MANUSIA. Jurnal Ilmiah Ar-Risalah: Media Ke-Islaman, Pendidikan Dan 

Hukum Islam, 14(1), 51-62. Retrieved 

fromhttps://ejournal.iaiibrahimy.ac.id/index.php/arrisalah/article/view/106

4  

Marlinawati, D. (2023, September 13). Transformasi Perhotelan di Era Digital: 

Menyambut Tamu Masa Depan. Universitas Mahakarya Asia. 

https://blog.unmaha.ac.id/transformasi-perhotelan-di-era-digital-

menyambut-tamu-masa-depan  

Mertler, C. A. (2021). Introduction to educational research. Sage publications. 

Mutma, F. S. (2022). Manajemen Krisis Pariwisata Indonesia di Masa Pandemi 

COVID-19 (Studi Kasus Kemenparekraf RI Periode 2021-2022), 2.  

Nurhayati, & Novita, S. (2022, July 28). Manajemen Krisis Objek Wisata Sari Ater 

dalam Menghadapi Pandemi COVID-19 | Bandung Conference Series: 

Public Relations. https://doi.org/10.29313/bcspr.v2i2.3452  

Nizar, M. A. (2011). Munich Personal RePEc Archive (MPRA). Pengaruh 

Pariwisata Terhadap Pertumbuhan Ekonomi di Indonesia, 6(2), 195-211.  

Oguz, Hande. (2023). The Future of Post-Pandemic Tourism and Hospitality 

Industry: A Comprehensive. In A. Hassan, A. Sharma, J. Kennell, dan P. 

Mohanty (Eds), Tourism and Hospitality in Asia: Crisis, Resilience, and 

Recovery (pp. 299-307). Springer Nature  

Okky, Friesatama., I, Ketut, Budarma., I.A., Kade, Werdika, Damayanti., Ni, 

Wayan, Wahyu, Astuti., Niki, Puspita. (2022). Implementing Strategic 

Management in Crisis Situations at Luxury Hotel Chain.  3(2):111-120. doi: 

10.58982/injogt.v3i2.211  

Pandi, W., Jatiningsih, I., & Putra, E. (2022). STRATEGI ADAPTASI HOTEL 

PARAMA SU DALAM MENINGKATKAN OKUPANSI PADA MASA 



100 

 

PANDEMI COVID-19. Jurnal Pariwisata PaRAMA : Panorama, 

Recreation, Accomodation, Merchandise, Accessbility, 3(1), 22-31. 

https://doi.org/10.36417/jpp.v3i1.446  

Presiden Republik Indonesia. (2021, January 13). Presiden Jokowi Menerima 

Vaksin COVID-19 Perdana. Presiden RI. 

https://www.presidenri.go.id/siaran-pers/presiden-jokowi-menerima-

vaksin-COVID-19-perdana/  

Purwowidhu, C. (2023, May 16). Kian Melesat di 2023, Pariwisata Indonesia 

Bersiap Menuju Level Prapandemi. Media Keuangan. 

https://mediakeuangan.kemenkeu.go.id/article/show/kian-melesat-di-2023-

pariwisata-indonesia-bersiap-menuju-level-prapandemi  

RADITYA, R. (2022). Kebijakan Pemulihan Industri Perhotelan Terdampak 

Pandemi Covid-19 Di Indonesia: Studi Pendahuluan. KNOWLEDGE: 

Jurnal Inovasi Hasil Penelitian dan Pengembangan, 2(2), 94-108. 

Rahman, Md. (2013). Tourism as an Economic Development Tool: A Theoretical 

Debate. 34. 1-10. 

Republika Online, Mursid, F., & Yolandha, F. (2023, June 22). Kilas Balik Status 

Pandemi Dicabut, Indonesia Pernah Lewati Dua Kali Puncak COVID-19 | 

Republika Online. News. 

https://news.republika.co.id/berita/rwn0jy370/kilas-balik-status-pandemi-

dicabut-indonesia-pernah-lewati-dua-kali-puncak-COVID19  

Ribera, J. (2021). Business and Management Lessons Learned from COVID-19. In 

J. Liebowitz (Ed.), The Business of Pandemics The COVID-19 Story (pp. 1-

12). CRC Press, Taylor & Francis Group. 

Ritchie, B. W. (2004). Chaos, Crises and Disasters: a strategic approach to crisis 

management in the tourism industry, 25(6), 669-683. 



101 

 

Rokom. (2021, August 3). Terlambat Vaksinasi COVID-19 Dosis Kedua Tidak 

Akan Pengaruhi Efektivitas Vaksin. 

https://sehatnegeriku.kemkes.go.id/baca/rilis-

media/20210802/3938217/terlambat-vaksinasi-covid-19-dosis-kedua-

tidak-akan-pengaruhi-efektivitas-vaksin/  

Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill 

Building Approach (7th ed.). Wiley. 

Setyowati, Yuni (2020) ANALISIS PERAN RELIGIUSITAS DALAM 

PENINGKATAN AKUNTABILITAS DAN TRANSPARANSI LEMBAGA 

AMIL ZAKAT (Studi Kasus pada Rumah Zakat Jakarta Timur). Skripsi 

thesis, Sekolah Tinggi Ilmu Ekonomi Indonesia.  

Shemi, H. (2020, July 23). 15,3 Juta Orang Positif COVID-19, Indonesia Tertinggi 

di Asia Tenggara. IDN Times. 

https://www.idntimes.com/news/indonesia/helmi/153-juta-orang-positif-

covid-19-indonesia-tertinggi-di-asia-tenggara/2  

Sudibyo, P. (2016). Perbedaan Penelitian Kualitatif dan Kuantitatif.  

Syahrizal, H., & Jailani, M. S. (2023). Jenis-Jenis Penelitian Dalam Penelitian 

Kuantitatif dan Kualitatif. QOSIM : Jurnal Pendidikan, Sosial & 

Humaniora, 1(1), 13–23. https://doi.org/10.61104/jq.v1i1.49   

Thanapotivirat, P., & Jithpakdeepornrat, T. (2021). Adaptation strategies for 

Thailand hotel business during the coronavirus disease (Covid-19) 

pandemic. Academy of Strategic Management Journal, 20(5), 1-14.  

UN World Tourism Organization. (n.d.). Sustainable development. 

https://www.unwto.org/sustainable-development  

Voitsekh, V. O. (2022). RETROSPECTIVE ANALYSIS OF THE WORD 

“DIGITALIZATION”. Business, Economics, Sustainability, Leadership 

and Innovation, (9), 4-9. 



102 

 

Waller, G., & Abbasian, S. (2022, February 27). An assessment of crisis 

management techniques in hotels in London and Stockholm as response to 

COVID-19’s economic impact. 34(6), 2134 - 2153. 10.1108/IJCHM-08-

2021-1007  

Wardono, V. J. W. (2011, January). PENELITIAN GROUNDED THEORY, 

APAKAH ITU.? Bina Ekonomi Majalah Ilmiah Fakultas Ekonomi Unpar, 

15(1). 

Waruwu, M. (2023). Pendekatan Penelitian Pendidikan: Metode Penelitian 

Kualitatif, Metode Penelitian Kuantitatif dan Metode Penelitian Kombinasi 

(Mixed Method). Jurnal Pendidikan Tambusai, 7(1), 2896–2910. 

https://doi.org/10.31004/jptam.v7i1.6187  

Williams, T.A., Gruber, D.A., Sutcliffe, K.M., Shepherd, D.A., & Zhao, E.Y. 

(2017). Organizational response to adversity: Fusing crisis management and 

resilience research streams. Academy of Management Annals, 11(2), 733-

769.  

World Health Organization. (2020, October 13). Impact of COVID-19 on people's 

livelihoods, their health and our food systems. World Health Organization 

(WHO). Retrieved October 27, 2023, from 

https://www.who.int/news/item/13-10-2020-impact-of-COVID-19-on-

people%27s-livelihoods-their-health-and-our-food-systems 

Yakup, A. P. (2019). Pengaruh Sektor Pariwisata Terhadap Pertumbuhan 

Ekonomi Di Indonesia. Universitas Airlangga Surabaya. 

Yanuar, D., Muharman, N., Rahmawati, Sartika, M., & Oktayuana, Y. A. (2022, 

June 12). Manajemen Krisis Hotel Kyriad Muraya Banda Aceh saat 

Pandemi COVID-19. https://doi.org/10.24815/jkg.v11i1.25321  

Yin, R. K. (2009). Case study research: design and methods. SAGE Publications. 

 


	6082001216-Bagian 10
	6082001216-Bagian 11

