BAB IV

KESIMPULAN

Pada tahun 2008, Korea Selatan berusaha untuk memperbaiki masalah citra negara
dengan memanfaatkan fenomena Korean Wave dan membuat kampanye Global
Hansik yang bertujuan untuk mempromosikan hansik sampai dengan tahun 2017.
Pada tahun 2009 — 2011, baik Korean Wave dan hansik belum menyebar di
kalangan masyarakat Amerika Serikat. Namun pada tahun 2012, meledaknya lagu
“Gangnam Style ” membuat masyarakat Amerika Serikat semakin tertarik dengan
Korean Wave dan permintaan terhadap makanan Korea pun meningkat.
Berdasarkan pernyataan tersebut, penulis menyusun pertanyaan penelitian,
“Bagaimana upaya gastrodiplomasi yang dilakukan oleh Korea Selatan
terhadap Amerika Serikat melalui Korean Wave pada tahun 2012-2017?”.
Upaya-upaya yang dilakukan di Amerika Serikat adalah Korea Selatan bekerja
sama dengan bisnis swasta dan media dalam membentuk sebuah festival makanan
yang menggabungkan aspek Korean Wave atau membuat sebuah stand makanan di
festival K-Pop, mengangkat Psy menjadi ambassador dari Bibigo untuk
mempromosikan bibimbap, dan juga memanfaatkan media untuk menyebarkan
informasi mengenai makanan Korea kepada masyarakat di Amerika Serikat.

Dari ketiga upaya yang dilakukan dalam mempromosikan makanan Korea
melalui Korean Wave, penulis melihat bahwa saat itu, acara seperti KCON paling

berpengaruh dalam meningkatkan pengetahuan masyarakat terhadap makanan
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Korea. KCON berhasil mengumpukan 58.000 orang di Los Angeles selama tiga
hari dan 17.000 orang di New York dalam satu hari sehingga menjadi tempat yang
tepat bagi Bibigo untuk mempromosikan makanan Korea kepada para penggemar
K-pop yang memiliki minat lebih kepada budaya Korea Selatan. Kemudian dua
upaya lainnya lebih berfokus dalam mengangkat Psy yang sedang populer pada saat
itu untuk meningkatkan nama merk dari Bibigo sekalian mempromosikan bibimbap
di kalangan masyarakat Amerika Serikat. Sedangkan acara CONAN adalah contoh
dimana budaya Korea Selatan, terutama Korean Wave seperti K-Pop dan K-Drama
mulai masuk ke dalam industri hiburan Amerika Serikat yang menyebabkan budaya
lain, seperti hansik, mulai dikenal oleh banyak orang.

Dari penjelasan di atas, dapat disimpulkan bahwa Korean Wave memiliki
pengaruh dalam mendorong ketertarikan masyarakat Amerika Serikat dan juga
membuat makanan Korea lebih dikenal. Bahkan setelah Global Hansik tidak
dilanjutkan secara resmi, Korean Wave menjadi semakin besar dan ketertarikan
masyarakat Amerika Serikat pun meningkat, terutama melalui media. Maka dari itu,
jawaban dari pertanyaan penelitian ini adalah upaya seperti acara makanan,
mengangkat seorang ambassador, dan juga media yang menggabungkan aspek
Korean Wave ke dalamnya berperan dalam mendorong kampanye Global Hansik

di Amerika Serikat pada tahun 2012 — 2017.



DAFTAR PUSTAKA

Buku:

Choi, Jong Moon. “Globalising Korean Food and Stimulating Inbound Tourism.”
In Food and Tourism Experience - The OECD - Korea Workshop, 2012.

Cwiertka, Katarzyna J. “The Global Hansik Campaign and the Commodification of
Korean Cuisine.” Essay. In The Korean Popular Culture Reader, edited by
Kyung Hyun Kim and Young Min Choe. London: Duke University Press,
2014.

Djelantik, Sukawarsini. Diplomasi antara Teori dan Praktik . Yogyakarta: Graha
[Imu, 20009.

Hong, Kiwon. “Nation Branding of Korea.” Essay. In Cultural Policies in East
Asia , 74-76. London: Palgrave McMillan, 2014.

Jeon, Yong Chan. “Gastronomic Tourism in Korea: Globalizing Hansik.” Essay. In
Global Report on Food Tourism. Madrid: UNTWO, 2012.

Yoon, Tae Jin dan Jin Dal Yong. The Korean Wave: Evolution, Fandom, and
Transnationality. Londong: Lexington Book, 2017.

Artikel dalam Jurnal:

Buscemi, Francesco. “Jamie Oliver and The Gastrodiplomacy of Simulacra.”
Public Diplomacy Magazine no. 11, 2014.

Demir, Mahmut, and Pmar Alper. “G20 Summit Menus as a Means of
Gastrodiplomacy: Messages to the World via Menus.” International
Journal of Gastronomy and Food Science 25 @ (2021).
https://doi.org/10.1016/j.ijgfs.2021.100368.

Dewi, P.RK, and N.W.R Priadarsini. “Peran Non-State Actors Dalam
Gastrodiplomacy Indonesia Melalui Ubud Food Festival.” Jurnal limiah
Hospitality Management 9, no. 1 (2018): 1-16.
https://doi.org/10.22334/jihm.v9i1.140.

Farina, Felice. “Japan’s Gastrodiplomacy as Soft Power: Global Washoku and
National Food Security.” Journal of Contemporary Eastern Asian, 1, 17
(2018).

74



75

Fartiannur, Yuliatma. “Kepentingan Thailand Dalam Melakukan Gastrodiplomacy
Melalui Kitchen of the World.” eJournal llmu Hubungan Internasional 6,
no. 4 (2018): 1565-82.

Gibson, Jenna. “How K-Pop Broke the West: An Analysis of Western Media
Coverage from 2009 - 2019.” International Journal of Korean Studies, 2018,
29-30.

Hennida, Citra. “Diplomasi Publik Dalam Politik Luar Negeri.” Masyarakat,
Kebudayaan, dan Politik 22, no. 1 (2009).

Herningtyas, Ratih. “Gastrodiplomacy as a Soft Power Tool to Enhance Nation
Brand.” Journal of International Service, 1, 22 (2013).

Jang, Soocheong, and Aejin Ha. “Asian Foods in the U.S.: Developments,
Customer Profiles, and Experiences.” Journal of Foodservice Business
Research 12, no. 4 (2009): 403-12.
https://doi.org/10.1080/15378020903344372.

Khoo, Gaik Cheng. “The Hansik Globalization Campaign: A Malaysian Critique.”
Gastronomica 19, no. 1 (2019): 65-78.
https://doi.org/10.1525/gfc.2019.19.1.65.

Kim, Chi-Hoon. “Let Them Eat Royal Court Cuisine! Heritage Politics of Defining
Global Hansik.” Gastronomica 17, no. 3 (2017): 4-14.
https://doi.org/10.1525/gfc.2017.17.3.4.

Kim, Soon Hee. “Korean Diet: Characteristics and Historical Background.” Journal
of Ethnic Foods 3 (2016).

La Porte, Teresa. “The Legitimacy and Effectiveness of Non-State Actors and the
Public Diplomacy Concept.” Public Diplomacy Theory and Conceptual
Issues , 2012.

Lee, Min A, and So Hyun Park. “Analysis of American Consumer Interest in
Bulgogi: Application of Importance-Performance Analysis in the U.S.
Market.” J Food Science and Nutrition 15, no. 4 (2010): 348-55.
https://doi.org/10.3746/jfn.2010.15.4.348.

Longenecker, Lisa M, and Joo Youn Lee. “The Korean Wave in America:
Assessing the Status of K-Pop and K-Drama between Global and Local.”
Situations 11, no. 2 (2018).

McDonald, John W. “The Institute for Multi-Track Diplomacy.” Journal of
Conflictology 3, no. 2 (2012). https://doi.org/10.7238/joc.v3i2.1629.

Melissen, Jan. The new public diplomacy: Soft Power in international relations.
Basingstoke: Palgrave Macmillan, 2008.



76

Mursitama, Tirta. “Second Track Diplomacy in ASEAN+3: The Case of Indonesia
and Network of East Asian Think-Tanks (NEAT).” International Affairs
and Global Strategy 5 (2012).

Nahar, Naili, Muhammad Sharim Ab Karim, Roselina Karim, and Hasanah Mohd
Ghazali. “The Globalization of Malaysia National Cuisine: A Concept of
Gastrodiplomacy.” Journal of Tourism, Hospitality, & Culinary Arts 10, no.
1 (2018): 5-6.

Pham, Mary Jo. “Food as Communication: A Case Study of South Korea’s
Gastrodiplomacy.” Journal of International Service, 1, 22 (2013).

Rockower, Paul S. “Recipes for Gastrodiplomacy.” Place Branding and Public
Diplomacy 8, no. 3 (2012): 235-46. https://doi.org/10.1057/pbh.2012.17.

Pujayanti, Adirini. “Gastrodiplomasi - Upaya Memperkuat Diplomasi Indonesia.”
Politica 8, no. 1 (2017). https://doi.org/DOI:10.22212/jp.v8i1.884.

Schwak, Juliette. “Branding South Korea in a Competitive World Order:
Discourses and Dispositives in Neoliberal Governmentality.” Asian Studies
Review 40, no. 3 (2016): 9-11.
https://doi.org/10.1080/10357823.2016.1193474.

Shertina, Rara, and Ario Bimo Utomo. “STRATEGI GASTRODIPLOMASI
PEMERINTAH KOREA SELATAN DALAM PROGRAM GLOBAL
HANSIK CAMPAIGN DI INDONESIA PADA TAHUN 2012-201.” Al
Qoadiri: Jurnal Pendidikan, Sosial, dan Keagamaan 19, no. 1 (2021): 188.

Singh, Saumya. “The Rise of Korean Wave in India and Its Influence on Consumer
Behaviour and the Consumer Products Industry.”  (2022).
http://dx.doi.org/10.2139/ssrn.4365651.

Solleh, Fatin Mahirah. “Gastrodiplomacy as a Soft Power Tool to Enhance Nation
Brand.” Journal of Media and Information Warfare 7 (2015).

Spooner, Piper. “Consuming Identity: Cuisine, Adoption, and Identity in The
Kimchi Chronicles.” Emory Journal of Asian Studies, 2020.

Suntikul, Wantanee. “Gastrodiplomacy in Tourism”. Current Issue in Tourism
(2017).
https://staticl.squarespace.com/static/57a9adc946c3c496d8288043/t/59f6¢
d6a8165f5c07f54188¢/1509346669363/Gastrodiplomacy+inttourism.pdf”

Thanabordeekij, Pithoon, Benjapon Prommawin, Teeritsara Laungsan, and Ananya

Klinhom. “The Impact of the Korean Wave on Korean Food Consumption
of Thai Consumer.” Journal of ASEAN PLUS Studies 3, no. 2 (2022).



77

Trisni, Sofia, Putiviola Elian Nasir, Rika Isnarti, and Ferdian. “South Korean
Government’s Role in Public Diplomacy: A Case Study of the Korean
Wave Boom.” Andalas Journal of International Studies (AJIS) 8, no. 1
(2019): 3536. https://doi.org/10.25077/ajis.8.1.31-42.2019.

Wehrenfennig, Daniel. “Multi-Track Diplomacy and Human Security.” Human
Security Journal 7 (2008).

Prosiding:

Dewi, Yana Respati, Arum Prasasti, and Cesya Rizkika Parahiyanti. “Citizen’s
Perception on Korean Hallyu Gastrodiplomacy: A Netnography Research.”
In  PICEEBA-8. Atlantis  Press, 2022. https://www.atlantis-
press.com/proceedings/piceeba-8-21/125976338.

Rujukan dari Internet:

ABC 7 Chicago. “Taste of Korea Chicago Festival.” ABC7 Chicago, 5 Agustus
2017. https://abc7chicago.com/taste-of-korea-chicago-festival-food-
korean/2275528/.

“A Toast with  Makgeolli.”  koreatimes, 21  Oktober  2009.
https://koreatimes.co.kr/www/opinon/2009/10/164 53976.html.

Benjamin, Jeff. “KCON Los Angeles & New York Draw 75,000 Total Attendees.”
Billboard, 8 Oktober, 2015. https://www.billboard.com/music/music-
news/kcon-los-angeles-new-york-attendance-6656778/.

Bevan, David. “A Year after ‘Gangnam Styles’, K-pop contitnues to make its mark
in  America.” The Washington Post. 23 November 2013.
https://www.washingtonpost.com/entertainment/music/a-year-after-
gangnam-style-k-pop-continues-to-make-its-mark-in-
america/2013/11/07/cb161c56-431f-11e3-a751-f032898f2dbc_story.html.

Bibigo. “CJ CheilJedang Promotes Korean Food in the K-Wave Festival ‘KCON
2015 in the United States.” bibigo, 6 Agustus 2015.
http://m.bibigo.com/en/news-detail?cPage=3&seq=21.

Bricki, JG Nouria. “Qualitative Research Methodology.” ALNAP, 2007.
https://www.alnap.org/system/files/content/resource/files/main/qualitative-
research-methodology.pdf.

Chan, Bernice, and Alkira Reinfrank. “What Is ‘Ramdon’, the Noodle Dish in the
Oscar-Winning Movie Parasite?”” South China Morning Post, 26 Juni 2020.



78

https://www.scmp.com/lifestyle/food-drink/article/3090342/those-ram-
don-noodles-parasite-cheap-noodle-treat-popular.

Choi, Moon Hee. “CJ Bibigo Promotes Korean Foods at KCON 2022 LA.”
Businesskorea, 24 Agustus 2022.
http://www.businesskorea.co.kr/news/articleView.html?idxno=98992.

CJ Foods. “Brands - Overview.” cjfoods. Diakses 15 Mei 2023.
https://www.cj.co.kr/en/brands/overview.

CJ Foods. “Global Business - Overview.” cjfoods. Diakses 15 Mei 2023.
https://www.cj.co.kr/en/about/global-business/overview.

CNN Indonesia. “Mengenal Makgeolli, Minuman Alkohol Korea Selatan Selain
Soju.” CNN Indonesia, 31 Juli 2022. https://www.cnnindonesia.com/gaya-
hidup/20220731103810-269-828323/mengenal-makgeolli-minuman-
alkohol-korea-selatan-selain-soju.

Djumala, Darmansjah. “Gastrodiplomacy and cultural diplomacy.” The Jakarta
Post. 14 Agustus 2020,
https://www.thejakartapost.com/academia/2020/08/14/gastrodiplomacy-
and-cultural-diplomacy.html

FAO. “Republic of Korea - Act on Promotion of Korean Traditional Liquor
Industries.” Food and Agriculture Organization of the United Nations
(FAO), 4 Februari 2010.
https://www.fao.org/faolex/results/details/en/c/LEX-FAOC166963/.

Gibson, Jenna. “How South Korean Pop Culture Can Be a Source of Soft Power.”
Carnegie Endowment for International Peace, 15 Desember 2020.
https://carnegieendowment.org/2020/12/15/how-south-korean-pop-
culture-can-be-source-of-soft-power-pub-83411.

Huh, Yoonjin. “CJ Bibigo, Psy to Promote ‘Bibimbap.””” The Korea Times, 17 Juli
2013. http://www.koreatimes.co.kr/www/art/2017/10/688_139448.html.

Judkis, Maura. “‘Gangnam Style’s’ Invisible Horse Dance Craze: Giddyup.” The
Washington Post, 23 Agustus 2012.
https://www.washingtonpost.com/blogs/arts-
post/post/2012/08/23/0dec6ace-ed29-11e1-b09d-07d971dee30a_blog.html.

KCON USA. “[#kconl6la] All about KCON Food Street X Ktown Night Market.”
KCONUSA, 8 Januari 2020. https://www.kconusa.com/kcon-food-street-x-
ktown-night-market/.



79

KCON USA. “[#kconl7la] KCON Food Street by Ktown Night Market.”
KCONUSA, 10 Agustus 2017. https://www.kconusa.com/kconl7la-kcon-
food-street-x-ktown-night-market/.

Kim, Eddie. “The Racial Dynamics of ‘smelly’ Food.” MEL Magazine, 7 Mei 2019.
https://melmagazine.com/en-us/story/the-racial-dynamics-of-smelly-food.

Kim, Heidi dan Jessica Kim. “Super Junior Appointed PR Ambassador for Korean
Food”. Asia Gyeongjae. 4 Maret 2011.
https://cm.asiae.co.kr/article/2011030415464825079

Kim, Jeongmee. “Why Does Hallyu Matter? The Significance of the Korean Wave in South
Korea.” Critical Studies in Television: The International Journal of Television Studies
2, No.2 (2007). doi:10.7227/CST.2.2.6.

Kim, Sarah. “The Success of ‘parasite’ in Trump’s America and 2020°s Hollywood.”
Forbes, 10 Februari 2020.
https://www.forbes.com/sites/sarahkim/2020/02/10/parasite-movie-
diversity-and-inclusion/?sh=4894de0c5488.

“Korea Food Research Institute (KFRI).” National Research Council of Science &
Technology (NST). diakses 18 Juli 2023.
https://www.nst.re.kr/eng/contents.do?key=167

Korean Culture and Information Service (KOCIS). “Food.” Korea.net. Diakses 1
Mei 2023. https://www.korea.net/AboutKorea/Korean-Life/Food.

Korean Culture and Information Service (KOCIS). “From Food to Fans, KCON LA
2016 Features All Things Korean : Korea.Net : The Official Website of the
Republic of Korea.” Korea.net, 3 Agustus 2016.
https://www.korea.net/NewsFocus/Culture/view?articleld=139141.

Korean  Food  Fair. “Index.” KFF. Diakses 20 Mei 2023.
https://koreanfoodfestival.com/index.php.

Korean Food Fair. “Product.” KFF. Diakses 20 Mei 2023.
https://koreanfoodfestival.com/product.php.

Korean Food Festival. “Performers”. KFF. Diakses 20 Mei 2023.
https://koreanfoodfestival.com/performers.php.

Kurniasari, Dita. “Metode Pengumpulan Data Sekunder: Tips Menentukan Metode
Pengumpulan Data Yang Tepat Untuk Penelitian.” DQLab, 11 April 2021.
https://bit.ly/dglab-teknik-pengumpulan-data-sekunder.

Lee, Eun Joo. “CJ Gets Going to Globalize Gochujang.” Korea JoongAng Daily,
28 April 20009.



80

https://koreajoongangdaily.joins.com/2009/04/28/industry/CJ-gets-going-
to-globalize-gochujang/2904125.html.

Lee, Ji Yoon. “Makgeolli Boom Driven by Exports to Japan.” The Korea Herald,
18 Juli 2011.
https://www.koreaherald.com/view.php?ud=20110718000806.

Leon, Adrian De. “The Long History of Racism against Asian Americans in the
U.S.” PBS, 9 April 2020. https://www.pbs.org/newshour/nation/the-long-
history-of-racism-against-asian-americans-in-the-u-s.

Lin, Eddie. “What Would Psy Eat? Gangnam Grub! Los Angeles Magazine.” Los
Angeles Magazine, 28 Mei 2013. https://www.lamag.com/digestblog/what-
would-psy-eat-gangnam-grub/.

Los Angeles Times. “Psy Bibigo Food Truck”. Los Angeles Times. Diakses 7 Juni
2023.  https://www.latimes.com/food/dailydish/la-psy-bibigo-food-truck-
20130731-photos-photogallery.html

Mishan, Ligaya, and David Chow. “When a Country’s Cuisine Becomes a Cultural
Export.” The New  York Times, 12  Oktober  2022.
https://www.nytimes.com/2022/10/12/t-magazine/korean-food-national-
royal-cuisine.html.

Moskin, Julia. “Culinary Diplomacy with a Side of Kimchi.” The New York Times,
22 September 2009.
https://www.nytimes.com/2009/09/23/dining/23kore.html.

MTV News Staff. “10 Years of KCON: How the Convention Became an
International Hub  for K-Pop.” MTV, 22 Februari 2022.
https://www.mtv.com/news/0ltrni/kcon-10-year-anniversary-new-retro.

Nam, Kyung Don. “Graphic News] Over 33,000 Korean restaurants across the
world.” The Korea Herald. 25 Januari 2018.
https://www.koreaherald.com/view.php?ud=20180125001000

Oh, Jean. “[How Far Has Hansik’s Globalization Come?” The Korea Herald, 28
Juli 2010. https://www.koreaherald.com/view.php?ud=20100728000676.

Pew Research Center. “The Rise of Asian Americans.” Pew Research Center, 19
Juni 2012. https://lwww.pewresearch.org/social-trends/2012/06/19/the-rise-
of-asian-americans/.

“Psy Seeks Personal Tour Chef in Facebook-Led Campaign for Bibigo: Marketing.”
Campaign Asia, 16 April 2013. https://www.campaignasia.com/video/psy-
seeks-personal-tour-chef-in-facebook-led-campaign-for-bibigo/339966.



81

Sedghi, Ami. “Facebook: 10 Years of Social Networking, in Numbers.” The
Guardian, 4 Februari 2014.
https://www.theguardian.com/news/datablog/2014/feb/04/facebook-in-
numbers-statistics.

Shreyanjana. “Difference between Western and Asian Cooking: Superprof.”
Superprof, 22 Maret 2021. https://www.superprof.co.in/blog/differences-
between-asian-and-european-
food/#:~:text=Western%?20dishes%20focus%20less%200n,bold%20and%
20aromatic%20in%20flavor.

“Small and Medium Enterprises Promotion Ac.” Korea Legislation Research
Institute - Korea Law Translation Center. Diakses 12 Mei 2023.
https://elaw.klri.re.kr/eng_mobile/viewer.do?hseq=45620&type=part&key
=28.

Soompi. “Jang Geun Seok Promotes Seoul Makgeolli in Japan.” Soompi, 24 Maret
2011. https://www.soompi.com/article/362604wpp/jang-geun-seok-
promotes-seoul-makgeolli-in-japan.

“Special Act on Safety Management of Children’s Dietary Lifestyle.” Korea
Legislation Research Institute - Korea Law Translation Center. Diakses 12
Mei 2023.
https://elaw.klri.re.kr/eng_service/lawView.do?hseq=19679&lang=ENG.

Tam, Ruth. “How It Feels When White People Shame Your Culture’s Food - Then
Make It Trendy.” The Washington Post, 31 Agustus 2015.
https://www.washingtonpost.com/posteverything/wp/2015/08/31/childhoo
d-friends-called-my-food-chinese-grossness-how-did-it-become-americas-
hottest-food-trend/.

The Korea Times. “Makgeolli Exports to Japan Triple.” koreatimes, 18 Juli 2011.
https://www.koreatimes.co.kr/www/tech/2023/05/419 91109.html.

Wang, Amy X. “How K-Pop Conquered the West.” Rolling Stone, 21 Agustus 2018.
https://www.rollingstone.com/music/music-features/bts-kpop-albums-
bands-global-takeover-707139/.

“World Institute of Kimchi (WIKIM)”, National Research Council of Science &
Technology (NST), diakses 18 Juli 2023,
https://www.nst.re.kr/eng/contents.do?key=168

WP Creative Group. “How Korean Food Philosophy Can Help Us Reconnect.” The
Washington Post, 1 Juni 2021. https://www.washingtonpost.com/brand-
studio/wp/2021/06/01/feature/how-korean-food-philosophy-can-help-us-
reconnect/.



82

Yelp Inc. “The Rise of Korean Food and Ramen in America.” Yelp, 10 Juli 2019.
https://blog.yelp.com/community/the-rise-of-korean-food-and-ramen-in-
america/.

Video:

Conan & Steven Yeun Enjoy A Traditional Korean Meal | CONAN on TBS. Team
Coco, 2016. https://www.youtube.com/watch?v=tsTZ2iFRSmw.

KOREAN BBQ MUKBANG ASMR WITH JESSI JESSI (#/4)) | FO Squad Kpop.

FO Squad Kpop, 2020.
https://www.youtube.com/watch?v=8btM9pQrSO4&t=801s.

Try Not To Eat - BTS’ Favorite Foods! (Banana Milk, Kalguksu, Kimchi-jjigae) |

People Vs. Food. People Vs Food, 2020.
https://www.youtube.com/watch?v=YMLcMotvIWE.

Podcast:

Chang, David, lIsaac Lee, and Aggi Ashagre. Korean Food, and Cultural
Appropriation. Other. The Dave Chang Show (Podcast), Mei 2018.



	6091901121-Bagian 10
	BAB IV  KESIMPULAN

	6091901121-Bagian 11
	BAB IV  KESIMPULAN
	DAFTAR PUSTAKA



