Abstrak :

Relasi politik di antara aktor-aktor internasional

yang ferus mengalami  perubahan felah
membentuk konstelasi politik kontemporer yang
dinamis. Namun, diplomasi tetaplah menjadi hal
vyang tidak dapat dipisahkan dari interaksi
negara-negara di dunia. Perkembangan yang
ferjadi saat Ini memaksa pada pembuat
kebijakan untuk kembali melakukan evaluasi
atas kebijakan-kebijakan yang ftelah ada.
Pengerahan pasukan sebagai parameter
kapasiftas militer maupun
pencapaian-pencapaian ekonomi saja terbukti
fidak cukup. Dalam keadaan ini diplomasi
budaya menawarkan solusi alternafif untuk
mengurai komplesitas dari hubungan
infernasional, dengan mengutamakan budaya
sebagai dasar dari soft power. Berbeda dengan
diplomasi konvensional yang berganftung pada
akfor-aktor formal maupun negara, konsep dari
diplomasi modern ini memberikan ruang yang
lebih luas bagi keterlibatan dari akfor-akfor
non-negara. Hal ini sejalan dengan kenyataan
prakfik diplomasi saat ini yang fidak ferbatas
hanya pada hubungan antar-negara, namun
felah meluas pada hubungan antar-masyarakat
serfa perorangan. Karya tulis ini mencoba untuk
mengaplikasikan konsep diplomasi budaya pada
kawasan Asia Tenggara dengan menggunakn
analisis akfor yang berfokus pada peran dari
akfor negara serta aktor non-negara.

Kesimpulan :

Kegiatan kultural diplomasi yang dilaksanakan baik
dari institusi ASEAN dan negara anggota mayoritas
bersifat long term dan intermediate. Hal ini penting
mengingat keuntungan terbesar yang diperoleh
melalui pelaksanaa kultural diplomasi terletak pada
proses pembangunan identitas. Kultural diplomasi
bertujuan untuk meningkatkan dan membangun
kepedulian akan komunitas ASEAN. Mengingat
perbedaan profil politik, ekonomi dan sosial budaya
yang dimiliki oleh sepuluh negara anggota ASEAN,
adalah suatu yang essensial untuk membangun
fondasi hubungan antar personal yang kuat.
Pembentukan kepercayaan (trust building) menjadi
sangat penting dan hal ini tidak dapat diraih tanpa
adanya suatu upaya pengenalan antara masyarakat
di kawasan Asia tenggara. Hubungan sosial menjadi
prioritas dan diplomasi kultural (budaya) dapat
menjembatani perbedaan serta gap sosial yang
terdapat diantara masyarakat ASEAN.
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Tabel 1. Hasil Utama

Time: since June 2012; Purposes: relationship,
not only between the university involved, but
also between ASEAN citizens who joined this

programme; Media/Public Opinion: building

15 Az:;s:g(;i] favorable conditions, by showing hospitality and
provide better understanding about another
ASEAN member states through local citizens;
Government: remotely linked; Public Diplomacy
instrument: exchanges
Time: January, 23 2014; Purposes: relationship,
students across ASEAN are expected to learn
more about ASEAN by joining this competition;
Sixth ASEAN Media/Public Opinion: build favorable
16 Quiz condition, by competing in knowledge of
Regional ASEAN, young citizens of ASEAN will have a
Competition growing sense of proud for having extensive
knowledge about ASEAN; Government:
remotely linked; Public Diplomacy instrument:
branding
Time: will be held in 2015; Purposes:
relationship, to build solidarity among ASEAN
8th ASEAN citizens; Media/Public Opinion: building
17 Paralympic favorable conditions, by facilitate an opprtunity
Games to show their abilities; Government: partially
linked; Public Diplomacy instrument:
International Public Relations
Time: March, 28-30 2013; Purposes: proactive,
to provide forum for ASEAN countries to
ASEAN exhange ideas and experience in film-making
T process; Media/Public Opinion: strategic
18 . ; communication, to encourage an exhange of
Film Festival . :
% Boards network and marketing programme for films
across ASEAN; Government: partially linked;
Public Diplomacy instrument: International
Public Relations
Time: December, 7-11 2013, hold annually;
Purposes: relationship, to build a sustainable
Liisig regional film industries across ASEAN;
¥ Media/Public Opinion: building favorable
19 Prabang Film - :
Festival 2013 condl‘tlon, to prom?te exchange of ideas and
experience among film-makers across ASEAN;
Government: remotely linked; Public Diplomacy
instrument: exchanges, by provide workshops
Time: in 2014 ; Purposes:
reactive, to support ASEAN
Socio-Cultural Community ;
Media/Public Opinion: news
management, to enhance
ASEAN young citizens'
awareness and understanding
Arimatad of the unique history of
Videaof Southeast‘Asia, as well as
20 Traditional u.:ultural 5|@ilarities a.nd
Southeast differences in the reg_lon;
Asian Gamies Government: closely linked,
each of ASEAN member states
will have 2 minutes duration of
20 minutes in total; Public
Diplomacy instrument:
international broadcasting, the
video will be played in any
ASEAN cultural diplomacy
:IL.L].V[U.L':)
Time: 2014; Purposes: proactive, to promote
regional cooperation in film creation, extend
ASEAN Film the Entern.ational. marl_ce.t for ASEAN films;
Waerkshap Me.dm./PubI:c Opinion: strategic
communication, not only to promote ASEAN
22 for Young e ; .
Sirectors fl!m Im‘%USTFV, but_also _to build ? tight
2014) relationship among flh.'n dlr.ECtOfS in AS.EAN;
( Government: partially linked; Public
Diplomacy instrument: International Public
Relations
Time: until 2015; Purposes: relationship;
Media/Public Opinion: building favorable
; condition, especially to who wants to make an
Singapore-
23 ASEAN Youth AS‘EAN:reIated prcfgraj'nme; Goyernment:
Eund partialy linked; Public Diplomacy instrument:
branding, this programme supports youth and
sector organization who want to create an
ASEAN-related events by giving them funding.
Time: February 3-4 2014; Purposes: proactive,
ASEAN to build better relations between librarians in
Library ASEAN; Media/Public Opinion: strategic
24 Developrmen communication, to provide a forum where
librarians across ASEAN can share ideas and
t Forum i ) )
(2014) experience; Government: partially linked;
Public Diplomacy instrument: International
Public Relations
indonas TIME RANGE
EVENT
a IMMEDIATE INTERMEDIATE LONG TERM
Time: August 8-11 2014; Purposes: proactive,
to present the uniqueness culture from ASEAN
Countries especially for young generation and
provides an opportunity for job scholars
ASEAN Youth seekers; I\./Ied.ia/Public Opinion: strategic
1 Expo 2014 communication, to enhance the young
generations knowledge about ASEAN Culture
and also giving jobs and scholarship
opportunity.; Government: partially linked;
Public Diplomacy instrument: International
Public Relations
Time: August 10 2014 ; Purposes: Proactive, to
increase knowledge about the ASEAN
Community 2015, celebrate the 47th ASEAN
Day and promote ASEAN'’s potential in
ASEAN Fun tourism, culture and culinary
2 Run and tourism.Media/Public Opinion: Strategic
Village Communication, to enhance public awareness
about ASEAN Community in a healthy and fun
way.; Government: partially linked; Public
Diplomacy instrument: International Public
Relations.
Time: July 22-23 2013; Purposes: proactive, to
promote better relationship between jazz
community throughout ASEAN which
hopefully will help the building of ASEAN
3 ASEAN Jazz sense of brotherhood; Media/Public Opinion:
Festival 2013 strategic communication, using music as a
unifying factor to let interaction among ASEAN
citizens; Government: partially linked; Public
Diplomacy instrument: International Public
Relations
Time: September, 17-19 2011; Purposes:
proactive, to introduce ASEAN culinary
richness; Media/Public Opinion: strategic
ASEAN Plus communication, to stimulate the curiousity,
4 Culinary especially from Indonesia citizens to know
Festival 2011 more about other ASEAN countries;
Government: partially linked; Public
Diplomacy instrument: International Public
Relations
Time: November, 1-23 2011; Purposes:
strategic communication, besides to promote
ASEAN richness in culture and cuisines, this
event are held also to emphasize the ongoing
ASEAN High Level Meeting at the time;
5 ASEAN Fair Media/Public Opinion: strategic
2011 communication, to foster awareness of ASEAN
as a communal effort to achieve more
prosperous and integrated ASEAN;
Government: partially linked; Public
Diplomacy instrument: International Public
Relations
Time: November, 14-16 2013; Purposes:
proactive, to facilitate bussiness entities, both
small and big bussiness, to meet and
colaborate in order to achieve higher quality
products; Media/Public Opinion: strategic
6 ASEAN TEX communication, by invited thousands of
2013 people involved in bussiness (producers,
distributors, seller, etc); Government: partially
linked; Public Diplomacy instrument:
corporate diplomacy, this event is held in
accordance to enhance cooperation between
bussiness entities across ASEAN.
Young Time: August 20-26 2011; Purposes: proactive, ;
7 Envoys for Media/Public Opinion: building favorable
ASEAN condition; Government: partially linked; Public
Community Diplomacy instrument exchanges:
Time: March 21-23 2014; Purposes: proactive,
ASEAN ; Media/Public Opinion: building favorable
8 Literacy condition ; Government: partially linked;
Festival 2014 Public Diplomacy instrument: International
Public Relations.
The 9th Time: August 18 - 27, 2014; Purposes:
ASEAN proactive; Media/Public Opinion: strategic
9 Science and communication; Government: partially linked;
Technology Public Diplomacy instrument: International
Week Public Relations.

ASEAN TIME RANGE
sw:a" EVENT IMMEDIATE INTERMEDIATE LONG TERM
Time: debuted in October, 30 2011; Purposes:
relationship, to build awareness about ASEAN
which later hopefully will build a sense of unity
among ASEAN citizens; Media/Public Opinion:
& ASEAN Today building favorable conditions, by showing the
common and unique elements among ASEAN
member states; Government: partially linked;
Public Diplomacy instrument: branding
Time: May 2014; Purposes: proactive,to raise
awareness about human rights particulary in
ASEAN Youth ASEAN; Media/Public Opinion: strategic
Competition communication, promoting a greater
2 on Arts and awareness about the human rights issues
Human through the arts competition; Government:
Rights partially linked; Public Diplomacy instrument:
International Public Relations, targeted to all
ASEAN people.
Best of China Time: Alfgust 18 201,4; Purrfoses: Proactive,
. gathering two parties (China and ASEAN
Performing : i
3 States) to show their own cultural uniqueness
Arts: Special . ; W :
. i r\_fled.la/Publlc Opinion: strategu_:
3 of 2014 comr;wmlcatlofn, to promote ASEAN artists afnd
. cultural performers to promote a sense o
AGEAN-ClieR proud of the richness of ASEAN and Chinese
Cultural ; : :
Exchange cu_iture; Gou.'ernment: partially I|f1ked; Pub-llc
year Diplomacy instrument: International Public
Relations
Time: August 8 2014; Purposes: Proactive, to
help the public to know and understand more
ASEAN about ASEAN Connectivity; Media/Public
T Opinion: strategic communication, by using
4 Connectivity / ! : y
Nidas Sariae .sc?mal media to spread the video series so t.hat
it is easy to be accessed; Government: partially
linked; Public Diplomacy instrument:
International Public Relations
Southeast
Asian Time: established on November 30, 1965;
Ministers of Purposes: Proactive, to help the public to know
Education and understand more about ASEAN
5 Organization Connectivity; Media/Public Opinion: strategic
Regional communication, by using social media to spread
Centre for the video series so that it is easy to be accessed;
Higher Government: partially linked; Public Diplomacy
Education instrument: International Public Relations.
and
Time: in the process of establishment;
Purposes: relationship, to to establish a deeper
ASEAN connection among ASEAN society by providing
Virtual information related to ASEAN; Media/Public
6 Learning Opinion: building favorable condition, by
Resources providing information related to ASEAN, AVLRC
Centre is expected to attract more ASEAN pecple to be
(AVLRC) involved in ASEAN Community building;
Government: closely linked; Public Diplomacy
instrument: branding.
Time: April 12 - May 30, 2014; Purposes:
proactive, to enhance ASEAN Secretariat
Training of capability in providing information related to
Trainers and ASEAN in order to raising awareness about
7 Training on ASEAN itself; Media/Public Opinion: strategic
Public communication, to attrack people interests in
Relations ASEAN by providing actual information through
and Statistics an interactive publications; Government: closely
linked; Public Diplomacy instrument:
International Public Relations.
ASEAN TIME RANGE
F°"::aﬂ EENY IMMEDIATE INTERMEDIATE LONG TERM
Time: March 20-23 2013; Purposes: proactive,
to show the public about the culture of ASEAN
The 3rd members' textile; Media/Public Opinion:
strategic communication, to gather experts
ASEAN i A 5
= and enthusiasts to discuss about textiles and
1 Traditional o .
Textile its intellectual property rights.; Government:
Symposium partially linked; Public Diplomacy instrument:
International Public Relations, to establish a
relations between the experts and enthusiasts
of textiles from all over ASEAN countries'
Time: November 2008; Purposes: Relationship,
to build a deep relations amongst ASEAN youth
Workshooion ar.ld to shlare a‘ s?me AE‘TEP.AN Identity;
Youth, Media/Public Opinion: Building favourable
2 CuhtiffEsnd condition, to prepare youth as the future leader
T so that the same ASEAN Identity can be felt in
the future.; Government: partially linked; Public
£ Diplomacy instrument: International Public
Relations, as an arena for interaction between
ASEAN youth.
- Time: October 14-16 2010; Purposes:
Promoting - X -
ASEAN'S Proactive, to promoting the puppetry tradition
cultiral from each of the ASEAN Countries;
Heritage Media/Public Opinion: Strategic
3 through Communication, to enhance and discuss the
expert of puppetry about its development;
Puppetry - : :
. Government: partially linked; Public
Symposium, . . . 3
Dislogues D|pl(?macy instrument: Internatmna! Public
3 Relations, as an arena to gather and interact
and Festivals : 5
puppetry experts in the region.
Time: January 22-26 2010; Purposes:
Relationship, to build a deep relations amongst
The ASEAN ASEA!‘_V youth e.md to s.hare.a ‘sarne n\_SFAN
Student Identity; Media/Public Opinion: Building
{andae Favorable Condition, to prepare youth as the
4 : future leader so that the same ASEAN lIdentity
Summit and )
Culbered can be felt in the future; Government: remotely
Festival linked; Public Diplomacy instrument:
International Public Relations, to prepare youth
as the future leader so that the same ASEAN
Identity can be felt in the future.
ASEAN TIME RANGE
Mambiay EVENY IMMEDIATE INTERMEDIATE LONG TERM
States
Time: January 2010; Purposes: proactive, to
foster better understanding about ASEAN
culture and values, both the common and
The 4th different one; Media/Public Opinion: strategic
ASEAN communication, The Phillipines government
1 Festival of cooperated with several arts performer
thorough the ASEAN; Government: partially
the Arts _ A :
linked; Public Diplomacy instrument:
International Public Relations, the target are
not only The Phillipines citizens but also
particularly ASEAN citizens.
Time: December 13-15 2013; Purposes:
proactive,to foster better understanding about|
ASEAN culture and values, both the common
ASEAN . . . -
Nights: and the different one; Media/Public Opinion:
strategic communication, held by cooperation
2 ASEAN ; ; ;
— betwe—en Thalland Government v.mth ;_)rlvate
—— organization; Government: partially linked;
Public Diplomacy instrument: International
Public Relations, targeted not only Thailand
citizens, but also ASEAN citizens in general.
Time: December 13 2013 —March 2 2014,
Purposes: Produced for the Thailand Concept
ASEAN Context Contestation; Media/Public Opinion:
Contemporar strategic communication, to promote ASEAN
3 v Visual Art artists and at the same time promote sense of
Show proud of the richness of ASEAN culture among
ASEAN citizens; Government: partially linked;
Public Diplomacy instrument: International
Puhlic Belatinns
Time: June 27 2013 — March 31 2014;
Purposes: Produced for the Thailand Concept
Bangkok Context Contestation; Media/Public Opinion:
i ASEAN Art strategic communication, this event are held
and Culture to promote ASEAN culinary, particularly
Festival Thailand cuisines ; Government: partially
linked; Public Diplomacy instrument:
International Public Relations
Time: March 17 - 21 2014; Purposes:
Proactive; Media/Public Opinion: strategic
ASEAN Film comml:lnication, to promote better acceptance
5 N for films produced by ASEAN producers by
Festival 2014 . i :
showing the films; Government: partially
linked; Public Diplomacy instrument:
International Public Relations
Time: January 21 2012; Purposes: proactive, to
introduce ASEAN languages through songs
sang by artists as a part of ASEAN identity;
6 ASEAN Media/Public Opinion: strategic
Concert 2012 communication, to foster the building of
ASEAN one identity; Government: partially
linked; Public Diplomacy instrument:
International Public Relations
Time: Januari 11 1986 — February 24 1986;
Purposes: proactive, as a gently reminder to
ASEAN identity to whoever visit the park;
ASEAN : : S .
Media/Public Opinion: strategic
Square at i o ’
7 Dl communication, it also preserves ASEAN main
. theme "Harmony in Diversity" interpretated in
Recreational st :
Park sculptures to build remarkable understanding
for people who visit the park; Government:
partially linked; Public Diplomacy instrument:
International Public Relations
Time: opened since December 1, 2013;
Purposes: relationship, to show how each
ASEAN member states culture are connected
Vietnam and converged; Media/Public Opinion: building
Southeast favorable condition, to build sense of belonging
8 Asian of ASEAN culture as a rich and diverse culture;
Museum Government: remotely linked; Public Diplomacy
(2014) instrument: branding, to promote
understanding that all ASEAN member states
share some common cultures that link them as
a unit.
Time: October, 2-7 2013; Purposes: relationship,
to promote better understanding between The
The Cultural Philippines and Vietnam citizens; Media/Public
9 Days of Opinion: building favorable condition, to assure
Vietnam positive attitude towards each citizens both The
Philippines and Vietnam; Government: partially
linked; Public Diplomacy instrument: branding
Time: 2010-2011; Purposes: relationship, to
unite ASEAN nations together through arts;
Philippine Media/Public Opinion: building favorable
10 ASEAN condition, to emphasize the importance of arts
Cultural as a unifying factor between ASEAN nations;
Capital 2010 Government: partially linked; Public Diplomacy
instrument: branding, by providing konwledge
about ASEAN
Time: 8 days; Purposes: proactive, to invite
people for visiting ASEAN member-states as a
way to build better understanding about
ASEAN ASEAN itselfs; Media/Public Opinion: strategic
Tourism communication, to showcase the state's
11 Forum tourism attractions and also to elaborate
(annual coordinations in order to build tourism-
programme) potential location throughout ASEAN member
states; Government: partially linked; Public
Diplomacy instrument: corporate diplomacy,
to promote growth in tourism sectors
Time: October, 7-9 2011; Purposes: proactive,
to enhance awareness of the importance of
ASEAN cultural and artistics activities as a unifying
CRRTaies elem.ent in ASE}?\N; .MedAia./f’ublic Opinion':
12 Festival Of strategl_c CGmm.unlca-tIOFl, iniciate b\..r Mal.::xysnan
Arts (AUFA .N.atlonal Unwersstt'y in colabaraFlon. with
2011) Ministry of Information, Communication, and
Culture; Government: partially linked; Public
Diplomacy instrument: International Public
Relations
Time: since 2011; Purposes: relationship, to
ASEAN building and maintaingin platform of ASEAN
Cultural cultural exchanges; Media/Public Opinion:
13 Exchange building a favorable condition, by facilitate
Project exchange across ASEAN especially for ASEAN
(ACEP) young citizens; Government: partially linked;
Public Diplomacy instrument: exchanges
Time: since 2009; Purposes: relationship, to
promote ASEAN education achievement to its
ASEAN own citizens and also to create a better relation
International among ASEAN young citizens; Media/Public
14 Mobility for Opinion: building favorable conditions, by
Students facilitating an opportunity to live and being
(AIMS) educated about ASEAN member-states as their
own citizens; Government: remotely linked;
Public Diplomacy instrument: exchanges




