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BAB V 
KESIMPULAN DAN SARAN 

 

 

SeWeOaK PeOaNXNaQ SeQJROaKaQ daWa daQ dLOaNXNaQ aQaOLVLV MXJa 

SePbeULaQ XVXOaQ SeUbaLNaQ, VeOaQMXWQ\a aNaQ dLMabaUNaQ PeQJeQaL NeVLPSXOaQ 

daQ VaUaQ daUL SeQeOLWLaQ \aQJ PeUXSaNaQ baJLaQ SaOLQJ aNKLU daUL SeQeOLWLaQ. 

KeVLPSXOaQ aNaQ PeQMaZab WXMXaQ \aQJ WeOaK dLSaSaUNaQ VebeOXPQ\a. SeOaLQ LWX 

MXJa dLMabaUNaQ PeQJeQaL VaUaQ \aQJ beUJXQa XQWXN ReVWRUaQ SaPL RaRV PaXSXQ 

SeQeOLWLaQ VeOaQMXWQ\a. 

 

V.1 Kesimpulan 
BeUdaVaUNaQ SeQJROaKaQ daWa daQ aQaOLVLV \aQJ WeOaK dLOaNXNaQ, daSaW 

dLbXaW NeVLPSXOaQ \aQJ aNaQ PeQMaZab WXMXaQ daUL SeQeOLWLaQ. KeVLPSXOaQ \aQJ 

dLdaSaWNaQ daUL SeQeOLWLaQ LQL VebaJaL beULNXW. 

1. BeUdaVaUNaQ QLOaL path coefficient, social media marketing, perceived 

price, daQ trust in vendor PePeQJaUXKL QLaW beOL PaNaQaQ VecaUa daULQJ 

VecaUa SRVLWLf daQ VLJQLfLNaQ. AdaSXQ SeQJaUXK SaOLQJ beVaU dLbeULNaQ 

ROeK YaULabeO trust in vendor, NePXdLaQ dLVXVXO deQJaQ perceived price 

daQ social media marketing VecaUa beUWXUXW-WXUXW. TeWaSL aSabLOa dLOLKaW 

beUdaVaUNaQ QLOaL total effect \aQJ PeUXSaNaQ MXPOaK daUL direct effect daQ 

indirect effect, YaULabeO \aQJ PePeQJaUXKL QLaW beOL PaNaQaQ VecaUa 

daULQJ adaOaK social media marketing, perceived price, food safet\, daQ 

trust in vendor. UUXWaQ YaULabeO \aQJ PePbeULNaQ SeQJaUXK SaOLQJ WLQJJL 

VaPSaL SaOLQJ UeQdaK WeUKadaS QLaW beOL NRQVXPeQ VecaUa beUWXUXW-WXUXW 

adaOaK trust in vendor, food safet\, perceived price, daQ social media 

marketing. 

2. TeUdaSaW 10 XVXOaQ SeUbaLNaQ \aQJ WeOaK dLWeULPa ROeK SLKaN ReVWRUaQ 

SaPL RaRV XQWXN dLLPSOePeQWaVLNaQ daOaP ZaNWX deNaW. UVXOaQ 

SeUbaLNaQ WeUVebXW WeUbaJL PeQMadL bebeUaSa NaWeJRUL dLaQWaUaQ\a 

PRdLfLNaVL NRQWeQ, SURPRVL, SeQaPbaKaQ faVLOLWaV, aORNaVL VXPbeU da\a 

PaQXVLa, daQ LQRYaVL SURdXN. 
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V.2 Saran 
Pada VXbbab LQL aNaQ dLMabaUNaQ PeQJeQaL VaUaQ \aQJ daSaW dLbeULNaQ 

XQWXN SLKaN ReVWRUaQ SaPL RaRV aJaU daSaW PeQLQJNaWNaQ QLaW beOL NRQVXPeQ. 

1. PLKaN ReVWRUaQ SaPL RaRV VebaLNQ\a PeQeUaSNaQ XVXOaQ SeUbaLNaQ 

\aQJ WeOaK dLbeULNaQ VeKLQJJa QLaW beOL NRQVXPeQ daSaW PeQLQJNaW daQ 

beUdaPSaN WeUKadaS SeQdaSaWaQ \aQJ dLdaSaWNaQ ROeK SLKaN UeVWRUaQ. 

2. PLKaN ReVWRUaQ SaPL RaRV VebaLNQ\a fRNXV daOaP PeQJRQWURO 

SePaNaLaQ PedLa VRVLaO XQWXN PeQLQJNaWNaQ eNVLVWeQVL daUL XVaKaQ\a 

daQ PeQLQJNaWNaQ QLaW beOL. 

SeOaLQ LWX, WeUdaSaW VaUaQ \aQJ dLbeULNaQ XQWXN SeQeOLWLaQ VeOaQMXWQ\a 

VebaJaL beULNXW. 

1. PeQeOLWLaQ VeOaQMXWQ\a VebaLNQ\a PeQJaPbLO OebLK baQ\aN daWa daUL 

SRSXOaVL \aQJ PePLOLNL UeQWaQJ XVLa dL aWaV 25 WaKXQ aJaU daSaW OebLK 

PeUeSUeVeQWaVLNaQ NRQVXPeQ UeVWRUaQ. 

2. PeQeOLWLaQ VeOaQMXWQ\a VebaLNQ\a PeQeOLWL WeQWaQJ SeQJLPSOePeQWaVLaQ 

XVXOaQ SeUbaLNaQ \aQJ WeOaK dLbeULNaQ XQWXN PeQJeWaKXL aSaNaK XVXOaQ 

SeUbaLNaQ \aQJ dLbeULNaQ daSaW beQaU-beQaU PeQLQJNaWNaQ QLaW beOL 

NRQVXPeQ. 
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