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BAB V 
KESIMPULAN DAN SARAN 

 

 

Pada BAB V aNaQ PeQMeOaVNaQ PeQJeQaL NeVLPSXOaQ daUL KaVLO 

SeQeOLWLaQ \aQJ dLOaNXNaQ Sada bab VebeOXPQ\a. SeOaLQ NeVLPSXOaQ aNaQ 

dLbaKaV MXJa PeQJeQaL VaUaQ, VaUaQ daSaW dLbeULNaQ NeSada SePLLOLN PaVaOaK 

\aLWX NedaL NRSL AUN KRffLe VeUWa SeQeOLWLaQ VeUXSa dLNePXdLaQ KaUL. 

 

V.1 Kesimpulan 
 BeUdaVaUNaQ SeQJROaKaQ daWa \aQJ dLOaNXNaQ NePXdLaQ dLMaZabOaK 

UXPXVaQ PaVaOaK \aQJ WeOaK dLbXaW VebeOXPQ\a. DaUL KaO WeUVebXW daSaW 

dLVLPSXONaQ VebaJaL beULNXW. 

1. DaUL KaVLO SeQeOLWLaQ deQJaQ PRdeO \aQJ dLJXQaNaQ, PaNa dLNeWaKXL 

WeUdaSaW ePSaW faNWRU \aQJ PePeQJaUXKL QLaW beOL. FaNWRU WeUVebXW 

adaOaK UaVa deQJaQ beVaU SeQJaUXK 0,1816, KaUJa deQJaQ beVaU 

SeQJaUXK 0,1357, PRWLYaVL deQJaQ beVaU SeQJaUXK 0,1895, daQ 

SeQJaOaPaQ beOaQMa 0,3145. 

2. TeUdaSaW OLPa XVXOaQ \aQJ daSaW dLWeUaSNaQ daQ WeOaK dLWeULPa ROeK 

SePLOLN AUN KRffLe VebaJaL SePLOLN PaVaOaK. UVXOaQ SeUWaPa WeUNaLW UaVa 

adaOaK PeQJXbaK VedLNLW NRPSRVLVL deQJaQ UeVeS \aQJ WeOaK dLbeULNaQ 

daQ dLUaQcaQJ beUVaPa (SeQ\eVXaLaQ NRPSRVLVL SURdXN). KedXa WeUNaLW 

KaUJa adaOaK deQJaQ beNeUMa VaPa deQJaQ MaVa SeQJLULPaQ XQWXN 

PePbXaW dLVNRQ deQJaQ PeQJJJXQaNaQ WePa WeUWeQWX (SeQJXUaQJaQ 

KaUJa). KeWLJa WeUNaLW deQJaQ PRWLYaVL WeUdaSaW dXa XVXOaQ \aLWX 

PePbXaW SRVWLQJaQ PeQaULN deQJaQ WaJOLQe \aQJ dLbXaW XQWXN 

PeQLQJNaWNaQ PRWLYaVL, daQ PeQJaMaN SePbeOL AUN KRffLe LNXW 

PeQJJXQaNaQ WaJOLQe \aQJ dLbeULNaQ VeUWa PePbaJLNaQ ceULWaQ\a 

(MePbXaW KRQWeQ PedLa VRVLaO). KeePSaW Sada SeQJaOaPaQ beOaQMa, 

AUN KRffLe fRNXV NeSada SeOaQJJaQ \aQJ WeOaK beUbeOaQMa VecaUa daULQJ 

VebeOXPQ\a (PeQeQWXNaQ fRNXV WaUJeW SaVaU). DaUL NeePSaW faNWRU PaNa 

dLKaVLONaQ OLPa VROXVL \aQJ dLKaUaSNaQ daSaW PeQLQJNaWNaQ QLaW beOL daUL 

AUN KRffLe. 
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V.2 Saran 
Pada baJLaQ LQL aNaQ dLbeULNaQ VaUaQ WeUNaLW SeQLOLWLaQ \aQJ dLWXMXNaQ 

XQWXN SeQeOLWLaQ VeOaQMXWQ\a PaXSXQ NedaL NRSL AUN KRffLe. BeULNXW PeUXSaNaQ 

bebeUaSa VaUaQ \aQJ dLbeULNaQ. 

1. AUN KRffLe PeOaNXNaQ SeUbaLNaQ VecaUa beUWaKaS daQ 

PePSeUWLPbaQJNaQ UeNRPeQdaVL \aQJ PaVLK beOXP daSaW dLWeUaSNaQ. 

2. PeUbaLNaQ dLOaNXNaQ eYaOXaVL VecaUa beUNaOa VeKLQJJa daSaW PeOaNXNaQ 

SeQ\eVXaLaQ WeUKadaS NRQdLVL SaVaU. 

3. PeQeOLWLaQ VeOaQMXWQ\a daSaW PeQJXNXU efeNWLfLWaV daQ efLVLeQVL daUL 

XVXOaQ SeUbaLNaQ, VeOaLQ LWX daSaW PeQcaUL NePbaOL faNWRU \aQJ 

beUSeQJaUXK Sada PaVa \aQJ aNaQ daWaQJ NaUeQa SeULOaNX PaV\aUaNaW 

daSaW beUXbaK VeLULQJ SeUXbaKaQ ZaNWX. 
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